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Zachary Edelman 

How The Music Industry is impacted 

by the Terror Attacks in Paris 

 On November 13th, 2015 the city 

of Paris underwent its most deadly attacks 

since World War II. The entire day of 

multiple massacres and mass-killings 

around the city resulted in a huge death 

toll of 127 victims. The attacks took place 

at five different locations around the city: 

three bar & restaurants that were occupied 

by citizens, a soccer stadium, and a large 

concert hall. The most impactful attack 

took place during the Eagles of Death 

Metal concert at Le Bataclan, which took 

the lives of about 118 innocent 

bystanders. 

 Imagine standing in a crowd of 

1,500 people singing along to their 

favorite songs. Like any concert, there 

were people packed like sardines up to the 

front barricade in order to truly 

experience an amazing concert. Music is 

blasting while people are dancing, singing, and 
cheering. Now imagine an hour into a concert, 

you hear someone scream “Allahu Akbar!” 

followed by the sound of an AK-47 

automatically firing into the crowd… 

Unfortunately for 118 people in the crowd that 

night, this was the last sound they heard. 

According to various reports, there were three 

gunmen all armed with assault rifles and hand 

grenades.  

This is not something that any music venue 

would ever expect to encounter. There have 

been many security enhancements post 9/11; 

however, nothing could have prepared anyone 

for this type of security breach. It is safe to say 

that venues and public spaces around the world 

will be looking to improve their security in 

response to these attacks. In an interview with 

Billboard Magazine, a Live Nation official 

stated: “Our priority going forward is of course 

the safety of the fans we entertain every night 

and [we] will be reviewing security for our 

shows on a longer term basis.”  

Several concerts and events around Europe 

have already been cancelled due to these 

attacks. The Foo Fighters cancelled the 

remainder of their Fall European tour, U2 

cancelled its HBO live stream performance that 

was going to take place in Paris several days 

after the attack, and a soccer friendly match 

between Belgium and Spain was cancelled. 

Cory Meredith, founder of Staff Pro., one of the 

industry’s largest security and crowd 

management firms, said it best: “our industry 

must realize incidents like this can happen to 

any of us at any time at any event.” 
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Gabriella Kelly 

Event Trends in Tourism and Hospitality 

 One of the biggest trends in event 

spaces this year is the concept of “Drag and 

Drop Venues.” Simply put: venues with 

maximum flexibility will have the most 

success. In today’s industry the key to any 

successful event or business endeavor is 

customization. The idea of the ‘experience 

economy’ is taking full force, and it goes 

hand-in-hand with customization. If you 

think about it, if two venues cost within the 

same price 

range but 

one would 

provide 

more 

outlets for a truly unique experience, you 

would choose the latter. While planning 

the Semi-Formal this year, my committee 

and I had that discussion while choosing 

the venue. The top two came down to the 

Marriott Downtown or the Moshulu. The 

Moshulu won us over with their flexibility 

and promise to create a unique event that 

was truly our own.  

 While attending The Hotel 

Experience Show in New York, I watched 

a seminar about future trends in the 

industry and the 

biggest trend 

talked about was 

“Drag and Drop” 

concept. The 

speaker made a point of 
saying how new hotels 

and venue spaces are putting 

extra thought into 

creating a ‘warehouse style 

space’. At first this sounds 
unappealing, but 

with all the event 

technology and 

add-in features, having a 

space as neutral as 
possible is the best thing a hotel or event company can have. Having this ‘warehouse style’ 

space ensures that each event will be completely customized to each guest and no two events 

will be the same, which is the ultimate goal of every event.  

On the same page as customization, the importance of technology is gaining serious speed. 
The next hot topic in event technology is ways for attendees to interact with speakers and 

event content. For example at the Hotel Experience, if you were interested in a booth or 

company presentation, you could have that company scan your name tag and you will be 

emailed by that company with more information and ways to contact a representative. This 

enhanced the experience by allowing more time for face-to-face communication with the 

representative at the conference without the pressure of making sure to acquire all necessary 

information. These trends are taking over the industry and will change the way events are 

put in for the future.  
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 Garrett Baker 

Choosing the Right Internship 

 Choosing a senior internship is essentially like choosing your first, real 

job.  The goal is to find something you enjoy doing, and find something you 

could see yourself doing for the majority of your career.  The true test of finding 

the perfect place is to not change who you are. If you have to change your 

personality to fit into an internship location, then that isn’t the place for you.   

One of the most important things to remember when applying for 

internships is to picture yourself there before you apply.  For example, I 

interned with Temple Football for my junior internship due to my love for 

Temple athletics and football.  Would it make sense for me to apply at Delaware 

for lacrosse?  The point is, find something you like doing and go for it.  Don’t 

just apply because it will be an easy job or because it pays more.  It is always 

better when you enjoy going into work every day than muddling through each 

minute just for a paycheck. Never give up on something you love because of 

money or convenience.  The Senior Internship is designed to get you where you 

want to be, and it needs to be taken advantage of.  

“Find something you love to do and you’ll never have to work a day in 

your life.” 
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Person  
 

The Senior Reception is complete – the pride of Montague-Ridall & Associates, the 

achievement of a brand new team creating a brand new event, and the surprise for all 

lovely friends and families.  Support and sacrifice from families and friends are always 

genuine and require nothing in return, but they should not be taken for granted. Every 

true relationship comes with a sense of appreciation, and that is what this Senior 

Reception has successfully celebrated. For every associate who is a soon-to-be graduate, 

saying thanks has never been this meaningful, whole-hearted, and exciting. Associates 

and guests at the moment of expressing gratitude have created a very special memory. It 

may not be the most glamorous event ever hosted, but it is beautiful just from the 

concept. At the end of the day, it is not the means of expression that matters, but the 

hearts and minds behind the deed. 

 

Give thanks. 

Rebecca Krick 

As Project Chair for the 24th Annual Career Fair, I was very anxious about our 

event in the weeks leading up to it. However, through the support of my committee 

members and backing of the STHM faculty, our event was extremely successful.  I 

am happy to say our greatest accomplishments were creating relationships with  

industry partners Saxbys Coffee, Pocono Raceway, and Under Armour that will 

continue to benefit our students in the future.  In the years to come, I challenge the 

Senior Seminar Project Chair and their committee to not only retain our current 

industry partners, but to continue to grow our network and embrace the STHM 

brand at the same momentum my committee and I did for the 24th Annual Career 

Fair.  Finally, I want to thank all of our students who attended the fair and helped 

to make it a successful event for our industry partners. 
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Joe Martin

University of 
Penn

Director of 
Baseball Ops

Shannon 
Haviland

VIllanova 
University

Athletic 
Business Intern

Lisa Payton

University of 
South Florida

Compliance 
Intern

Where are STHM students going? 

College Athletics 
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Clare Bachman

Democratic National 
Convention 2016 

Operations and 
Logistic Intern

Ariel Grayson

Jefferson
Hospital

Assitant Event 
Coordinator

Chelsea 
Andreadis

Philadelphia
Flower Show

Events Intern

Events 
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Dakarai Campbell

Hyatt Hotel and Resorts

Revenue 
Management 

Corporate Trainee

Greg Anderson

Marriott Vacations 
Worldwide

Food and 
Beverage

Marissa 
Newberger

Kimpton Hotels

People and 
Culture Intern

Hospitality 
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Jake Goodman

Madison Square 
Garden

Team Operations 
Intern

Claire Walden

Kansas City Chiefs

Marketing and 
Special Events Intern

Dave Bittner

Philadelphia Eagles

Ticket Services and Fan 
Engagement Intern

Professional Sports 
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Gabrielle 
Salomon

Special Olympics 
Ireland

Sports & Events 
Assistant

Karl Floczak

Father Judge High 
school

Assitant Director of 
Fitness and Wellness

Joe Walgast

Upper Dublin Parks 
and Recreation

Parks and 
Recreation Intern

Recreation 
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Special thanks to our Newsletter Committees! 

Section One

 

Section Two

 
Section Three
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A special thanks to all of the Newsletter Committee: Ariel Grayson, Nacomi 

Mercer, Kaitlin Stoneburner, Drew Taylor, Dave Bittner, Ryan Gorecki, Ashley 

Childs, Gabi Salomon, Benjamin Wood, Brian Scarpati, Treanna Criniti, Matt 

Fusaro 


